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Full name:          
Tuyen Duc Le

Gender:
Male

Mobile:               
+84934053183

Email:                 
leductuyen1987@gmail.com



  
Total years of experience:
10 years

Language Proficiency:
English
Under-Graduate Degree:
Bachelor of Marketing
Graduate Degree:

Master of Management Information System


Economic University of Ho Chi Minh City




09/2005 – 09/2009
Bachelor of Marketing
Metropolitan State University (USA)
Master of Management Information System




2017-2019



TPVision
      5/2019 – now
TP Vision is a dedicated company in the world of visual digital entertainment; fully committed to the renowned Philips TV brand.TP Vision engages in developing, manufacturing and marketing Philips branded TV sets in Europe, Russia, Middle East, Brazil, Argentina, Uruguay, Paraguay and selected countries in Asia-Pacific excluding China.
Position: Marketing Manager

Teka
      8/2019 – 3/2021
The Teka Group is a multinational company founded in Germany in 1924 and engaged in the manufacture and commercialisation of kitchen and bath products. It specializes in sinks, exhaust hoods, hobs and ovens. 
Position: Brand Manager
1. Marketing Management

· Online Marketing & Report: Craft and execute the optimal Paid Marketing Strategy, involving SEM, Display Marketing, Paid Social (Facebook and local social media), and partnerships with local publisher networks for advertising to build the awareness.

· Build and manage a rich content/editorial calendar that attracts a qualified audience to the digital properties, including websites, social media, etc.

· Grow new leads, including marketing-qualified leads, by converting site traffic through calls-to action, landing pages, and lead generation content.
· Optimize the marketing automation and lead nurturing processes through email, content, social channels, and analytics.
· Implementation and maintenance of multilingual search engine optimization and discrete campaigns.
· Building and connecting digital platforms (website, fan page, tracking tools, advertisement accounts) to deliver best digital experience.
· The preparation of termly/monthly / annual reports and reports as required by management.

· Offline and Integrated Marketing: development of localized marketing plans, materials, and tools for events; public relations.

· Budget Management: Appropriate and effective management of the departmental budget.
· Create any design and video for the marketing purpose.
2. Sale Management
1. Sales Management & Profitability:
• Drive sales growth and profitability
• Ensure the integrity and efficiency of the Retails Business Models
• Responsibility for the allocated segments for Retails business
• Manage SG&A (Selling, General & Administrative Expense) both direct and allocated costs

2. Strategy development and deployment:
• Development of effective sales methodologies and processes
• Market selection, programs, tactics, pricing
• Development and execution of a process to manage opportunities (new distributors)

3. Lead and manage the people, growing talent to ensure we have the appropriate competencies and expertise to meet current and future business goals and priorities:
• Development and implementation of a high performance sales culture & improve productivity
• Developing talents in the sales and operations team
• Recruiting sales and sales support talents to continue driving growth in sales and profitability
• Coaching and provide support to talents and staff development

4. Customer Relationship Management: Ensure customer intimacy with relevant customers (EUs, distributors, painters, contractors)

5. Promote cross-selling to our customers in the market: Working closely with Project Sales to secure the projects via Distributor network
Heavenly Education Consultants
      3/2019 – 7/2019
HEAVENLY MANAGEMENT CONSULTANTS is a professional Educational Services Consultancy Company founded since 1998, we specializes in providing educational consulting, application for overseas studies and all applications dealing with Singapore Immigration.

Position: Marketing Manager

· Managing all the marketing activities

· Planning and Creating marketing plan

· Launching Google Ad and Facebook Ad, Email Marketing, SEO plan

· Manage the presence of the brand on all social and media platforms
· Monitoring and Analyzing the result for the improvement

· Creating all the contents 

· Managing all the marketing materials

· Planning and running Seminar, event, coffee talk
HAL GROUP
      2015 – 2017
Hal Group is offspring of Thuy Loc Joint Stock Co that has experienced 20 years operating in such fields as trading and distributing the world’s famous cosmetic, perfume and fashion trade names. Currently, Hals owns a system of 50 retail shops.

Position: Marketing Leader
Brand: L’OCCITANE

L'Occitane is a brand proposing hight quality and sensorial beaury products formulated with natural & traceable active ingredients...offering the experiance of Mediterranean well-being.
· New product:
- Follow up new product development situation
- Follow up production
- Develop POSM , Product guide – getting license
·  Promotion:
- Making Promotion plan by monthly & by quarterly base on sales target
- Make all legal document to register trade office for Promotion plan monthly
- Promotion follow-up: producing situation & used result
- Make merchandising plan for brand in store base on promotion & brand plan
·  Media:
- Make plan & manage digital marketing activity base on Media plan of each brand
- Supervise all BTL activity together with agency
·  Performance managing:
- Sales by items managing & analyzing
- Stock managing: lacking or big stock
· Field work: market survey & update competitor information such as promotion program, new products
· Assist BM:
- ATL: print ad, PR (booking, design, copy)
- BTL: POSM making, allocation, PM allocation
- Event execution
· Management Information System
- Working closely with the IT department to produce and enhance the management software for forecast, stock, inventory …

- Obtain briefs, perform data analysis and produce sale report, promotion report …

Vinagrains Coporation     2014 – 2015
Vinagrains is an international commodity trading company located in Ho Chi Minh, Vietnam. In a short span of time, Vinagrains has expanded its network across various continents. 
Position: Marketing - Sale Executive 
· Maintain and develop international customer base, market corporate products via online trade hubs, exhibitions, Cashew Nut Association.

· Negotiate, compose and follow up commercial contracts: solve problems occurred, collect account receivables etc.

· Weekly make analysis report of market price and demand trend of cashew kernel

· In charge of Digital Marketing activities by managing social media channels such as company’s website, facebook, email.
· Create artwork for marketing material.

Newlink Vietnam Ltd. Co.
      10/2009 – 10/2014
Newlink Vietnam Ltd. Company is the branch of Newlink Singapore – the monopoly distributor agent of Revlon New York Cosmetic in Southeast Asia. Newlink Vietnam has been distributing, launching and planning Marketing strategy for Revlon’s products at Vietnam market, which made Revlon become one of the most favorite brand for women in 5 years.  There were a number of PR and events launched to promote the brand, which was accomplished through sponsor such as Vietnam Next Top Model, Glamorous Kiss film, make-up lesson shows and so on. Recently Newlink Vietnam Ltd. Company has been continuously franchised the new fashion brand in Canada – Le Chateau in 06/2012.  

Position: Assistant Marketing Manager (2009 – 2011)
Traditional Channel

· Dealing with suppliers in products’ Marketing preparation such as: POSM for promotion programs, make sure it was delivered on time and completely similar  with the designs. 
· Cooperating with Marketing team for the plans to launch and promote new products (Mascara Double Twist, Colorburst Lipstick, PhotoReady, Colorburst Lip Butter).
· Planning and preparing workshop program with marketing team for Vietnamwork, Bong Sen hotel.
· Working and dealing with Government Departments like the Industry and Trade Ministry to get the allowances in carrying out promotion programs.

· Editting information and images before sending them to journalist.

· Maintaining relationships between company and suppliers.

· Planning and preparing events for the company: Year-end party, Christmas Party, Mid-year meeting, employees’ events, company trips and team building activities.
· Negotiating, composing and following up commercial contracts: solving unexpected problems occurred, collecting account receivables.
· Coordinate with related departments to deliver the marketing programs effectively and accurately
· Making weekly analysis report of market price and demand trend.
Online Channel
· Working with agencies in terms of Digital Marketing. Managing social media’s contents such as planning and preparing the information, images and media for: website, facebook , youtube, as well as interacting and keeping relationship with customers on these channels.  

· Organizing offline event for fan club in Hanoi combined with liveshow Thao Trang.

· Building and managing customers’ database. In charge of events to maintain the relationship with loyal customers and attract new customers.
· Planning and preparing SEO, keywords and advertising for the website.
· Handling and launching promotion campaigns for online websites and make sure the target sale is met: (zalora.vn, vnwiz.com, lazada.com, yes24.vn)

·  Delivering analytic reports of CRM.
IT support
· Setting up the computer system, office network.
· Providing helpdesk support.

· Creating and editing video clips.
· Designing POSM, banners, advertising articles.

· Recording and editing audio.

Management information system
· Setting up POS system for retailer stores.

· Training shop stewards.

· Administrating the system.

· Synthesis the stock, revenue, customer database.

· Preparing weekly reports.
· Finding the software error and fix it.

· Maintaining and developing customer database.
Position: Assistant Brand Manager (2011 – 2014)
· Manage the assigned product portfolio by being thoroughly conversant with the target consumers, understanding their needs, consumption behavior, lifestyles, and insight through outsourcing researches or in-house studies (home usage test, concept product test…) as well as in-depth analysis. 
· Enhance the brand promises, brand personalities to fit target consumers which is enable long-term growth of the brands in-line with the desired branding framework. Assuring the exploitation of the consumers’ predilection for both the products and brand promises creatively and effectively in order to increase market share, sales volume, revenue and profit.
· Monitors and analyses Brand’s performance, Sales’ performance, Market requirements as well as the changes of market, customers’ mind, then recommends appropriate actions for the marketing mix. Prepare annual brand review report, the plan of the brand development (including price policy recommendation, development of communication, alignment with sales on brand distribution and merchandising objectives, new product development, and rolling activity plans) and brand strategy.
· Based on the approved yearly consumer marketing plan and budget, proposes detailed IMC campaign proposal together with the separated budgetary packages for management approval. 
· Plan and execute advertising campaigns by compiling communication plan, creative brief, media brief and production; Coordinates with advertising agency, suppliers and internal resources to develop ATL (TV advertisement, Print Ad, Online advertising, PR and sponsor activities, outdoors…) and related BTL activities (consumer promotions such as coupons, refunds, bonus pack, chance programs - lucky draw, scratchy card, free products or sampling, brand activation, events (including clubs, music concerts, live shows, road shows, in order to enhance brand equity (Brand awareness, loyalty, unique- strong-favorable brand associations & images).
· Oversee the execution of trade promotion / sales incentives plans and other related BTL activities (trade conference, merchandising, POSM, brand support in modern trade channel) via the Field marketing department in order to assure they are in line with brand strategy and brand standards.
· Evaluate the implementation of all executed programs. Recommend modifications, which should be aligned to similar program in the future. 

· Propose, develop and launch new line extensions and new products to improve the company’s market penetration, sales revenue & profit and to enhance the company’s image: explore and study business feasibility of potential products which is in line with the Company’s business expertise and strategic focus. Develop marketing plans and follow-through to commercialize new products, which may include, but not limit, prototype development, product costing, production trial, research, branding, and packaging development, marketing plan, market test, logistics, distribution and sales while contributing to profitability.
· Communicate brand activities to sales, operations team and other relevant departments in an effective manner.
· Manage and train marketing subordinates efficiently with short-term impact to carry out their tasks
· Carry out other tasks demanded by the management on behalf of the corporate benefit
Achievement: 
· Contributing to establishing a strong network of outlets through variety of channels (Department store, Street shop, Modern trade, General trade, Online) for Revlon nationwide.

· Average Revenue growth/year is more than 30% in 4 years.

· Leverage brand image and credit in customer perspective.

· Building Revlon ColorSilk is No.1 home-use liquid hair color in market place

· Successful Event Sponsorship: “Glamour Kisses” local movie 2009; Vietnam Next Top Model 2010; Coming from Venus Talkshow on K+ cabble TV Channel 2012, 2013; Celebrities looks…

· Maintain interested and relevant product portfolio every year.


Language
Vietnamese           
English:                              Intermediate
Soft Skills
Strong Work Ethic:          Sense of responsibility, emphasis on quality and discipline.

Possitive Attitude:           Expecting success, Not giving up, Looking for solutions, Seeing Opportunities.
Organization:                    Prioritize, Time management.

Analytical Skill:

Highly analytical thinking with demonstrated talent for indentifying, scrutinizing, and improving, streamlining complex work process.

Willingness to Learn:       Enthusiastic, knowledge-hungry learner, eager to meet challenges and quickly  assimilate new concepts.

Multi -Tasking:                  Ability of performing many tasks at the same time.

Computer Skills

Fluently using MS Office, Wordpress, Mailchimp ....

Ability to learn new technology quickly.

Good at Adobe Photoshop (Editing photo), Adobe Premiere (Editing movie), Adobe Soundbooth (Editing sound),

Adobe After Effect (Creating motion graphics and visual effects) ...

Average at 3dmax (3D graphics application).
CMS, PHP, HTML, CSS, Jquery
Blockchain technology
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